SEO marketing
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This SEO marketing template is designed to provide a clear, actionable framework to
optimize your website's performance and improve organic search rankings. Whether
you're building an SEO strategy from scratch or refining an existing one, this guide covers
all essential aspects—from keyword research to technical SEO and content optimization.
Use the accompanying tables to organize your efforts, track progress, and achieve

measurable results.

Overview table

Category

Actions

Tools

KPls

Goals

Keyword Research

Content Strategy

On-Page SEO

Technical SEO

Off-Page SEO

Analysis &

Reporting

Optimizations

Define objectives, target
audience, and KPlIs.

Analyze keywords and
competitors.

Create a content
calendar, optimize
content.

Optimize meta tags,
URLs, internal links, and
images.

Check website speed,
mobile-friendliness, and
HTTPS.

Improve link-building,
social media, and online
listings.

Analyze data and report
results.

Conduct A/B tests,
update old content,
monitor competitors.

N/A

Google Keyword Planner,
Ahrefs

Google Docs, SEMrush

Yoast SEO, Screaming Frog

Google PageSpeed Insights,
GTmetrix

BuzzSumo, Hunter.io

Google Analytics, Search
Console

Optimizely, Hotjar

Traffic, CTR,
conversions, bounce
rate.

Keyword volume,
competition score.

Publishing frequency,
backlinks.

Title/meta
optimization, URL
structure.

Page speed, mobile
usability.

Backlinks, social
shares.

Organic traffic,
ranking changes,
CTR.

Improvements made,
conversion rates.

1. Goals

* Obijectives: Increase organic traffic by 30% within 6 months.
e KPIs: Traffic, CTR, bounce rate, conversions.



2. Keyword Research

* Identify keywords relevant to your niche or industry.

* Analyze competitors' keywords for insights.

Example table:

Keyword Volume Competition Current Ranking
Rent units 1,200 High 15

Amsterdam

Affordable event 850 Medium 9

units

3. Content Strategy
¢ Content Calendar:

O Plan weekly or monthly blogs.

e Structure:
O Use H1, H2, and H3 headers with keywords.

Example blog topics

Topic Target Audience

Keyword

Renting units for events | Event planners

Cost-saving tips for units  Business owners

Event unit rental

Affordable unit rentals



4. On-Page SEO

Optimize meta-tags, URLs, and internal links.

Example for a Page:

Element Optimization

Title Rent Units in Amsterdam - Top Affordable Options
Meta Description Discover cost-effective unit rentals in Amsterdam.
URL example.com/rent-units-amsterdam

Images Alt-tag: Rent units in Amsterdam

5. Technical SEO

Check website speed and mobile usability.

Example Checklist:

Aspect Status Action

Page Speed 85/100 Optimize images, minify CSS.
Mobile Design Good N/A

SSL Certificate Active N/A

6. Off-Page SEO

Focus on link-building and social media promotion.

Example Link-Building Plan:

Website Status Action
Blogger X In Contact Offer guest blog opportunity.
Website Y No Contact Yet Initiate outreach campaign.




7. Analysis & Reporting

* Use Google Analytics and Google Search Console to monitor performance.
* Track changes in organic traffic, keyword rankings, and conversions.

Example Reporting Table:

Metric Baseline Current Goal
Organic Traffic 10,000 visits 12,500 visits 15,000 visits
Conversion Rate 2.5% 3.0% 3.5%

8. Optimizations

* A/B Testing: Experiment with titles, meta descriptions, and CTAs.
* Content Updates: Refresh outdated articles to include new information.
* Competitor Monitoring: Identify gaps in your strategy and refine accordingly.




