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The purpose of this template

This template is designed to help organize and implement URL redirects effectively. It
ensures a seamless user experience and maintains SEO value by properly handling

outdated or broken links.

Redirect Mapping Table

Old URL New URL

/old-page /new-page
/deprecated-link /updated-link
/nonexistent-page | /related-content

/old-category/* /new-category/

Instructions for Use

ook w2

Redirect
Type

301
302
301
301

Priority Notes

High High-traffic page
Medium  Temporary redirect
High Broken internal link
High Wildcard for category

Old URL: Specify the outdated or broken URL.

New URL: Provide the target URL where users should be redirected.
Redirect Type: Indicate whether it is a 301 (permanent) or 302 (temporary) redirect.
Priority: Assign a priority (High, Medium, Low) based on traffic or importance.

Notes: Add relevant details, such as the reason for the redirect or specific page context.
Status: Track progress (Pending, In Progress, Completed).

Status

Pending
Completed
Pending

In Progress



Redirect Testing Log

Test Date Tested URL Result Tester Issues Found Resolved
01-01-2025 | /old-page Redirects correctly John Doe None Yes
02-01-2025  /nonexistent-page Redirect failed Jane Smith | Incorrect No

target URL

Additional Tips

» Batch Updates: For large-scale redirects, consider using .htaccess files or server
configurations.

¢ Wildcard Redirects: Use wildcard characters (e.g., *) to handle multiple similar URLs in a single
redirect.

» Testing: Validate each redirect using tools like Redirect Checker to ensure they work as
intended.

e SEO Considerations: Always use 301 redirects for permanently removed pages to retain
search engine rankings.

“Keep a changelog for updates to avoid confusion
during reviews.”



Team Responsibilities

Role Task

Web Developer Implement redirects in .htaccess

SEO Specialist Prioritize pages and monitor impact
Content Manager Provide updated URLs for new content

Review Schedule

e Weekly: Check for new 404 errors and update the mapping.
¢ Monthly: Audit all existing redirects to ensure accuracy.
* Quarterly: Review overall redirect strategy for improvements.




