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1. Report Overview 
Goal: Provide a summary of the report’s purpose and scope. 

• Report Title: [E.g., “PR Metrics Report: [Month/Quarter/Year]”] 
• Date Range Covered: [Start Date – End Date] 
• Prepared By: [Your Name/Team Name] 
• Purpose:This report provides an overview of PR activities and their outcomes, 

highlighting key achievements, insights, and areas for improvement. 

2. Executive Summary 
Goal: Highlight the most important findings and results. 

• Total Media Coverage: [Number of mentions/articles]. 
• Audience Reach: [Total potential impressions or unique views]. 
• Top PR Campaigns: [Campaign names and key results]. 
• Key Outcomes: [Summarize successes, e.g., improved brand awareness, increased 

website traffic]. 

3. Media Coverage Metrics 
Goal: Showcase the quantity and quality of media exposure. 

• Highlights: 
- [E.g., "Featured in [high-profile publication] reaching [audience size]."] 
- [E.g., "Positive reviews from [specific journalist/blogger]."] 

4. Audience Metrics 
Goal: Measure the reach and visibility of PR efforts. 

Metric Value
Total Mentions [Number]

Top Publications/Outlets [List of key outlets]

Positive Sentiment Coverage [Number/Percentage]

Neutral Sentiment Coverage [Number/Percentage]

Negative Sentiment Coverage [Number/Percentage]

Metric Value
Total Reach [Number of impressions]

Unique Views [Number]

Social Media Shares [Number]

Engagement Rate [Percentage]



5. Campaign Performance 
Goal: Provide insights into specific PR campaigns. 

6. Website and Traffic Metrics 
Goal: Track how PR efforts drive online traffic and conversions. 

7. Social Media Impact 
Goal: Evaluate how PR efforts influenced social media engagement. 

8. ROI and Key Insights 
Goal: Assess the overall impact of PR activities. 

• Total PR Spend: [Cost of PR activities during the period]. 
• Return on Investment (ROI): [Value generated relative to spend]. 
• Key Insights: 

- What worked well: [E.g., "Targeted outreach to [specific outlet] led to significant 
engagement."] 

- Areas for improvement: [E.g., "Focus on more regional outlets to increase local 
reach."] 

Campaign Name Goal Outcome
[Campaign 1 Name] [E.g., Increase awareness] [E.g., 25% increase in reach]

[Campaign 2 Name] [E.g., Boost engagement] [E.g., 300+ interactions]

Metric Value
Website Traffic from PR [Number of sessions]

Referral Traffic [Number of visits]

Conversions from PR [Number of leads/sales]

Bounce Rate [Percentage]

Metric Value
Social Media Mentions [Number]

Hashtag Usage [Number]

Followers Gained [Number]

Engagement Rate on Posts [Percentage]

￼



9. Recommendations 
Goal: Provide actionable steps for future improvements. 

• [E.g., "Expand outreach to [specific demographics or regions]."] 
• [E.g., "Incorporate more visual assets to increase media pickup."] 
• [E.g., "Conduct follow-ups with journalists for stronger relationships."] 

10. Appendix (Optional) 
Goal: Include supplementary details for reference. 

• Full List of Media Mentions 
• Screenshots or Clippings of Coverage 
• Links to Articles or Social Media Posts 

Tips for Creating Your PR Metrics Report: 

1. Use Visuals: Include charts, graphs, and tables for clarity. 
2. Keep it Concise: Focus on the most important metrics and outcomes. 
3. Tailor to Your Audience: Highlight metrics that matter most to stakeholders (e.g., CEOs 

may prioritize ROI). 
4. Automate Tracking: Use tools like Google Analytics, Meltwater, or Hootsuite to gather 

data efficiently. 

￼

“Compare results to previous 
periods to highlight growth or 

changes.”


